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If Americans really cared ...

You really can change the world if you care enough.

(Marian Wright Edelman)

izquotes.com




They seem to get it’s happening and why

100%

75%

20%

25%

0%

Most Registered Voters
Think Global Warming Is Happening
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Do you think global warming is happening? [% responding “yes"]

March 2018. Base: Registered American Voters.
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A Majority of Registered Voters Think
Global Warming Is Caused Mostly By Human Activities
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Assuming global warming is happening, do you think it is..? (a) caused mostly by human activities; (b) caused mostly by
natural changes in the environment; (c) Other (please specify); (d) None of the above because global warming isn't
happening. [% responding “caused mostly by human activities"]
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(Leiserowitz et al. 2018)



AND a lot of them worry about it...

A Majority of Registered Voters Are
Worried About Global Warming

- % who say “very” or “somewhat” worried -
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How worried are you about global warming? — R —
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(Leiserowitz et al. 2018)



So what is going on here?

Photo: https://www.canadiancontractor.ca/confused-man/

Photo (t>b): Twitter, Getty, Toby Talbot/AP
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Possible
explanation #1

Most Liberal Democrats Say Global Warming Will Be a Very Important Issue
When Deciding For Whom to Vote in the 2018 Congressional Election

Aank by Liberal Moderate/Consereative Liberal/Moderate Conservative
*wery All Registered Voters Democrats Democrats Republicans Aepublicans
important” {n=1,067) {m = 265) {n=204) {n=149) (m=27G)
1 Healthcare Healthcare Healthcare The econommy The economy
2 The economy Gun policies Education Spcial Security Temorism
3 Social Security Environmental protection Social Security Terrorism Immigration reform
4 Gun policies Sioba! warmming The economy Gun policies Social Security
5 Education Income gap Gun policies Healthzare Gun policies
& i Education Terrorism Education Faderal budget deficit
7 Russian election interference  Russian election interference Federal budget deficit Healthcare
3 Environmental protection Imiproving roads, ete. Tax reform
9 Improving roads, efc. Tax reform Abortion
10 Income gap Irmrnigraticn reform Education
11 Tax reform Environmental protection Improving roads, eto.
12 Ruszsian election interference Raca 105 Foreign policy
13 Income gap Disaster relief Same-sex marmage
4 Developing clean ensrgy Federal budget deficit Energy independence
15 Global warming Immigraticn reform Race relations Criminal justice reform
16 Disaster relief Criminal justice reform Global warming Dpioid crisis
17 Race relations Same-sex marriage Energy independence Russian election interferance International trads
18 Criminal justice reform Tax reform Criminal justice reform Developing clean energy Russian election interference
14 Energy independence Campaign finamce reform Immigration reform Campaign finance reform Campaign finance reform
20 Abortion Foreign policy Dipiid crisis Intermaticnal trade War im Afghanistan
21 Foreign policy Terrorism Foreign policy Dizaster relisf Disaster relief
22 Opioid crisis Wall Street reform Abortion Race relations Enwironmental protection
23 Campaign finance reform Abortion Campaign finance reform Glabal warming Legalizing marijuama
24 Same-sex marriage Energy independenca Wall Street reform Abaortion Dieveloping clean energy
25 International trade Opioid crisis Legalizing marijuana War in Afghanistan Raca relaticns
26 Wall Street raform Legalizing marijuana War in Afghanistan Wall Strest reform Wall Street reform
27 War in Afghanistan International trade International trade Legalizing marijuana Income gap
28 Legalizing marijuana War in Afghanistan Same-sex marniage Same-zex marriage obal warming

How important will the candidates’ positions on the following issues be when you decide who you will vote for in the 2018

LEOEGE MASTIN URIYERSITT
CENTER for CLIMATE CHAMGE
COMMUNICATION

Congressional election?
g 1 Climate Change

& Communicalion

March 2018. Base: Registered American Voters.




Possible
explanation #1b

How much do they pay attention? And is it

important enough to act on it?

Figure 2: Information-Processing Propensities
Among the Six Americas

= Willing to beliefs
process
information
carefully

* Predisposed
to accept &
respondto

information

Attitudinal
Valence

Alarmed Concerned Cautious Disengaged Doubtful Dismissive

Less willing to » Likely to
exert effort to engagein
process counter-
information arguing &
Weak belief that motivated
globalwarming reasoning Issue
is occurring = Unlikelyto Involvement
change

Source: Roser-Renouf et al. (2014)



Possible
explanation #2

Very different underlying worldviews

Climate Stability As Understood by Global Warming's Six Americas

When asked “Which one of the five pictures best represents your understanding of how the climate system works?", the Six Americas respond
very differently. Although each model may reflect a particular aspect of the climate system at a specific scale, the best overall model is
probably the “Threshold” model (Mational Research Council Committee on Abrupt Climate Change, 2002).

Mational
: Average
ﬂ:lﬂ% Al . B “ “ Stablﬂ '\._ )_." 1 Ua.-"rﬂ
. O @
Earth's climate system is very stable,
Global warming will have little or no
17% affects.
759% - Random o 21%
w
= Earth's climate is random and
3 unpredictable. We do not know what will
= happen.
o .
: Moo 0
S 50%- e
= Earth's climate is delicately balanced.
@ Small amounts of global warming will have
E abrupt and catastrophic effects
25% - Gradual — @
Earth's climate is gradual te change.
Global warming will gradually lead to
dangerous
Fay Yo
0% - . Threshaold / L4 349
T T T T T T !
Alarmed Concerned Cautious Disengaged Doubtful Dismissive Earth's climate is stable within certain
limits, If global warming is small, climate
Highest belief in global & > Lewast baliaf in glabal will return to a stable balance; If it is large,
warming, most i i warming, least concernad there will be dangerous effects.
concerned and S|x Amgr“:ag and metivated
motivated

B CLIMATE CHANGE
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For details, visit: http://environment.yale.edu/climate-communication/article/climate_system/ BB R SO - SOCEETT



Possible
explanation #3

Why should | if others don’t act?

Fewer Than Half of Americans Perceive
Social Norms For Taking Action on Global Warming

|

Extrdmely Very Moderately Mot at all Don't know/Ref

Importance to family and
friends (injunctive norm)

Effort of family and friends

(descriptive norm) = 29% 15%

A great |C|EEI| Aot A moderate amount A little Mone Don't know/Ref

0% 50% 1005

« How impaortant is it to your family and friends that you take action to reduce global warming)?
« How much of an effort do your family and friends make to reduce global warming?

December 2018. Base: Americans 18+ (n=1,114). XA A O GEORGE MASON UMHERSITY
climate Change a CENTER for CLIMATE CHANGE
Communication (l COMMUMNICATION

Source: Leiserowitz et al. (2019a)



Possible
explanation #4

Lack of political engagement

About One in Three Registered Voters Would Join, or Are Already
Participating In, a Campaign to Convince Elected Officials to
Take Action to Reduce Global Warming
m Participating now Definitely would Probably would

100%
75%
64%
57%
50%
0% 45%
36% I6%
25% —-24% 25% - 16%
18% = 13% 2% 10%
11% 11% 12% 14% 8%
0% | —— m— 0% SO 1% a1y m— 0 — 0% 2% 2%
All Reg Total Dem Ind Total Rep LibD Mod/ConD LibModR  ConR
Voters (m=466)  (n=95) (n=356) (=295) (n=168) (n=116) (n=238)
(n=966)
How willing or unwilling would you be to join a campaign to convince elected officials to take action to reduce global
warming? g o GEDRGE HASOR LMNERSITY
December 2018. Base: Registered American Voters. c., }':',mﬁ,lir‘,,',;;{‘,gﬁ ;Emjﬂh':"l__;_' ';’:‘TF I
Source: Leiserowitz et al. (2019b)




Possible
explanation #4b

Lack of a sense of political efficacy

Confidence among registered voters that they can
influence decision-makers at various levels

Democrats Republicans
All Reg Mod/ Liby
Voters | Total Lib Con Ind Total | Mod Con
(Unweighted base) (996) | (466) | (295) | (168) | (95) | (356) | (116) | (238)
How confident are you that people like you, ) . ) )
working together, can...? * * * E'" = I}" * *

affect what local businesses in your
community do about global warming?

.affect what your local govemment does
about global warming?

~affect what your state government does
about global warming?

-.affect what corporations do about global
warming?

affect what the federal government does
about global warming?

How confident are you that people like you, working together, can._?

NALE HEZHEAM (N GEMSGE MASON UMY ERSITY
December 2018. Base: Registered American Voters. % climate Change el
Communication COMMUMICATION

Source: adapted from Leiserowitz et al. (2019b)



Possible
explanation #4c

A Majority of Americans Think Humans
Can Reduce Global Warming

- But few are optimistic that we will -
Which of the following comes closest to your view?

Denlal Humans can reduce global warming and
Global warming isn't happening (9%) we are going to do so successfully (6%)

Humans can't reduce global warming,

Optimism
even if it is happening (14%)

Fatalism

Humans could reduce global warming,
but it's unclear at this point whether
we will do what's necessary (49%)

Doubt

Humans could reduce global warming,
but people aren’t willing to change their
behavior, so we're not going to (22%)

Cynicism

Which of the following comes closest to your view?

. WALE PROGRAM OMN GEDORGE MASON UNIVERSITY
March 2018. Base: Americans 18+ (n=1,278). Climate Change #= CENTER for CLIMATE CHANGE
Communication COMMUNICATION

Source: Leiserowitz et al. (2018)



This doesn’t look like a people who don’t care...

About Seven in Ten Americans Are

“Interested” In Global Warming
- Fewer Feel Other Emotions -

= Very = Moderately Mo answer = Not very = Not at all
interested | EECIN D 7 S| EEETTRE EEFIN 69%
| 53%
51%
49%
51%
51%
56%

How strongly do you feel each of the following emotions when you think about the issue of global warming?

December 2018. Base: Americans 18+ (n=1,114). TR P A o GEDRNGE WSO UNIERSITY
' Climate Change = CENTER for CLIMATE CHANGE
Communication | COMMUMICATION

Source: Leiserowitz et al. (2018)



Why are people where they are on the climate crisis?

Summary: Influences on people’s opinions and
attitudes Early concerns:

. . . . How to talk about climate change,
Competing issues > varying degrees of paying \j aise awareness ©
attention (experiences can help)

Knowledge of climate change and depth of Early trainings:

information processing ngw io eﬁucate people about
Cclimate Change

Knowledge of how to create social change and
acceptance/objections to changes/solutions uThen:

) . How to deal with climate skeptics
Various degrees of political engagement and sense of

political efficacy o

Recent trainings:
Emotional responses to climate change \/ How to help people cope with
. . climate grief, maintain hope
Prevailing social norms
Deeply held values

Difficult-to-change beliefs and worldviews



Not just change
— but inevitable loss

Photo: Americares.org

Loss of health

Loss of life

Loss of home

Loss of livelihood

Loss of places/sense of place
Loss of social connection
Loss of species

Loss of diversity

Loss of habitat

Loss of landscapes

Loss of seasons

Loss of life support systems
Loss of sense of security
Loss of certainty

Loss of well-being

Loss of trust in future

Loss of identity

Loss of hope



Possible
explanation #5

What if we actually care a whole |ot?!

* Threat to all we love (our
families, communities, place
where we live, places we
treasure, nature...)

 Threat to all we have

* Threat to all we depend on
for life and livelihood

* Threat to future generations

Photo: Pinterest

e Threat to our identities



Psychological responses to existential threats

“l don’t want your
hope. | don’t want you
to be hopeful. | want
you to panic ... and a
as if the house was on

fire. ” b
...Because it is!

Greta Thunberg

We either reduce the threat.............0M...ucuueeeen.e. We reduce the feeling about the threat



5 Layers of Self-Defense

#1 — Distance

(not thinking/feeling
I about the disturbing)

#2 —Doom
(not feeling loss,
grief)
#3 — Dissonance
(not feeling guilty)
#4 — Denial

(not losing social
ties or standing)

#5 — iDentity
(not giving up on self
image)

Source: Moser (2016), building on Stoknes (2015)



Dealing with the
Hopeless e Apathetic ¢ Closed-Minded
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You Can Help Foster Hope -- in Yourself and Others!

Listen '
ste Talk about solutions

Foster imagination
Show/learn “how”

Vision together MOTIVATION COMMITMENT Tell personal stories

Expand the circle Teach/learn history

Invite creativity A Desirable Future , Agency , lllustrate effectiveness
(Choice, Efficacy & Action) ] i
“The adjacent possible” of collective action

Set the bar high(er) FLEXIBILITY/ADAPTABILITY

Encourage and empower

Break down big goals into
smaller achievements

Uncertainty & Change

Stay nimble

Expect surprises Make narrow goals

Track & communicate progress o . bigger
Reflect & learn Expect variation in emotions Ask questions about
(hope is NOT a steady companion) how change happened

Adjust strategies



Seven Ingredients of Grounded/Active Hope

Clear-eyed
diagnosis,
with
empathy

Strategy for
setbacks and
interim goals

Call on my
highest self

Doing it
together

Meaningful
role for me

Source: Moser & Berzonsky (in prep)

Vision of a
worthwhile
outcome

Feasible
path

Photo:villageofhopeuganda.com



Apathy...numbing...denial

KLIMATET

Photos (I>r): familylifecanada.com, businessinsider.com

* Countering Apathy

* The thing that comes after
e Consideration of the facts

* Empathy
* Fear and overwhelm e Listening
* It is a “maladaptive” response * Finding a spark of caring
to the threat * Validation and affirmation

* Not lack of motivation * Learning from history, how change

e But lack of efficacy happens
* Personal * Linking to how this is contributing
* Response to positive change

* Collective * Supporting/joining action



Passionate, hyperactive, un-strategic & closed-minded

Many variations on this theme

* “My way or the high way...”
(e.g., we got to go 100% nuclear)

* “We got to do something,
anything...I don’t care what!”

* “My issue is more important
than your issue” (e.g., we got to
solve racism first)

e “But | do recycle...”
* Etc.

No easy answers!

* Avoid debate where both sides just
dig in their heels

* Dialogue
* Requires time, empathy, curiosity,
listening, being prepared to change
one’s mind

* Does not require agreement on
solutions

* Joint fact finding about problems,
solutions with systemic perspective

* Pick people up where they are and
take them to the next step



Thank you!

SOCIAL SCIENCE FOR CLIMATE CHANGE

| SEi; ’ " Susi Moser, Ph.D.
Researchﬁqnsultmg -' Susanne Moser Research &
I E T Consulting

Adaptation Publications | Decision Support Publications | Communications Publications

Research

e Communicationand Soclal Changs Email: promundi@susannemoser.com
Effective Science-Policy Moser, S. C. and C. Berzonsky (forthcoming).Hope in the face of climate change: A bridge without

Interactions and Decision railing. Draft available here. We b : WWW, u Sa n n e m OS e r. CO m

Support

Moser, S. C. {2016). Reflections on climate change communication research and practice in the second
decade of the 21st century: What more is there to say? WIREs — Climate Change, in press, doi:
10.1002/wcc.403. Prepublication version available here.

Climate Change Communication
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http://www.usannemoser.com/

Urgency is that sense that
something important must
be attended to immediately
and cannot wait. It moves us
out of the comfort of the
status quo to gain the
cooperation of others to plan
and execute change efforts,
and to keep going in the face
of obstacles, deep-seated
inertia, the ever-present
temptation of complacency,
oreven the necessary small,
early wins on the path to
deepertransformation.

Crises
Scarcity
Competition
Truth-telling
Big opportunities
Needfor acceleration
Appeal to loss aversion
Appeal to responsibility
Consequences of actions
Difficulty justifying effort
Unpleasant condition / pain
Deadlines / time running out

) Urgency 8

Help
Training
Coaching
Roadmap
Persuasion
Commitment
Collaboration
Calming anxiety
High aspirations
Knowledge / skills
Celebrating successes
High performance standards
Encouragement / verbal support
Walking the talk / modeling for others

p eficacy

Efficacy gives us the sense
that we can affect change
(self-efficacy), that we are

doing so successfully
togetherwith others
(collective efficacy), and that
the actions we are taking
actually make a difference in
the ultimate outcome
(response efficacy).

Source: Moser et al. 2017)



Motivational Interviewing

“a collaborative conversation style for strengthening a person’s own motivation and commitment to change.”
W. Miller and S. Rollnick, Motivational Interviewing (3rd ed.)

Four processes of Core Techniques  The spirit of Motivational
Motivational Interviewing of Ml Interviewing
* Engaging - building rapport and an ¢ Open questions -  * Collaborative partnership - each
understanding of their perspective invite to explore of you brings expertise
* Focusing - identifying a direction  + Affirmation - * Profound acceptance - their life,
of change important to them and their choice
A - acknowledge
goals within this . " _ o _
Interest, positive « Compassion - acting in their
* Evoking - drawing out change talk, behavior interests, not manipulation
with importance of change and o _ _
confidence for change * Reflective listening ¢ Evocative - drawing out from
. _ - mirror and draw them
* Planning - collaboratively out common

identifying steps and supporting

their confidence to take these. understanding

* Summarizing -

connect the dOtS Source: Adapted from Chris Johnstone (2019)



Communication for/amidst a societal transformation:
Creating the conditions for a peaceful tomorrow

Ten Tasks

94 1. Framing the full arc of a transformation

GETTING REAL ABOUT IT

3 2. Fostering imagination

Aj’reet;"r/zglgrg nge?olugfml and Social \\—H IT H i;,: R T H E
HEART(-TO-HEART)?

y . " . L]
Pronpects for 3 umnitic b 3. Supporting through empathy

Susanne C. Moser 7
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gongeous world * Emvir _ Not for the Faint of Heart LIVI n WI r] r I rl
. L‘:E‘;’:D‘ Introduction Tasks of Climate Change Communication in the Context of .
martyrdor In decades hence, we will lock back to the first years of the rwe Societal Transformation
This i no the tme for llsion or evasion; it leadershi when environmental crises aczelerated, when the impaces cf gl
time foriransformation. == such m il gk Sk B bang peaing iita i NE €M
_ Daid Om o1l arly o] everyday experiences. We may well view these as the yen whe - . .
chapter to horrific but rare exceptions t the even meee heart-wrenching ¢
in this resf a dlimate-altered woed. Cos (2007) placed the rise f the profes -
= communication sinice the carly 1980: into the context of cavirand .
this chupi :
it o s we ke cu answers ol the imes to this b and—in the face of cureenily accelersting eovirenmental challengy
ravenous, beautiful, muilaed, gorgeous world” Nothing  Affer all, as an echically motivated "crisis disciplin
could ring mere true to someone who chooses to commit  staggering While this netion of 2 "erisis duciplne” was welcomed by
o covironmental leadership in these times. 1 frame this  coosysten] 4 by athers £ b el -
chapter by the words of a religious leader, Unitarian min-  in 2 vasu or even contested by athen (eg, Heath ccal  Killingo 7.1 Introduction . . .
s ictorin Sufford nd e of a pasinae cducator,  human i Senccah 2007), it would be hurd to deny that much of what
visionary engincer, and activist scientist, David O, o causes, i flag of 'environmental communication” in the late cwentisth a0 Nearly tw cades into the twenty-f Y. chimate communication rescarch
e is nat somehone motivated by or liked to an unease shout e and pract .
ransformation inthe faco ofa mutilated and yet gorgeous - inustice problems, ar dangers—hawever perceived. The rite of the subfiel encyclopedia

mication can certainly serve as “Exhibic A" for this chim (. Be burldin p the as expanding
—_———— Carvalhe 2010; Meser and Dilling 2004; Meser and Dilling 2007 and dive is all about (Comer
hor s ot T e e ey o sl dscumion: with sl : ) S
e itk practice of enviranmentil commurnication for many is “insrum Clarke X earce e al. 201; Moser 2016; Nisbe
oy wht | o b b e ey can b bd ropomsle o any o help mobilize 3 more effective societal respanse to these growin has Dot yet vestmed into. Wik, commnication of

envirsnment] communication research ba simed and beceme ¢ s omtailod in climate chal@Ramight look 1

m warions aspects of the comumunication process in an effect to mak
cracked. changing perceptions and acticades to betver address our
identfied and tested different famings, channeb, messages and m

. Sense- and meaning-making

hat ficld is matuning, climate scientists and poli

k realitics with their own advances in ur

rmight influence public and policy debates; and we have uneartt

the communication process to render it mars helpfl, tmely, an hat it is s

ngly clea

" . | ace its collective greenhousc gas ¢

; approach = whic!
a symbolic act that helps bumans plice themselres vi-a-vis the a
can be tead 2 an attempt to recken with the human faotprine |

rature increascs remain below ¢

0O N O U

Modern socicty would cssemtially roquire the

transfusion” in ch fossil-fuel cncrgy

. Fostering authentic and radical hope

greenhouse-gas-cmitting sources by about 80 pe

444

9. Fostering generative engagement for a just
4 future

on 1o the climate ¢
g (Field 2014)

10. Living a public love




